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THIS REPORT IS DEDICATED TO....

Eastman employees and people
around the world who show up
every day to make an impact.

To those who love what they do. And those who make do with what they've got.

To those who have fallen in love. And those who lost the ones they loved most. To
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W s those who witness inequities. And those who march against them. To those who
b dare to dream. And those whose dreams didn’t work out. To those who welcomed
\ G = ' a new school year. And those who worried about what it might bring. To those who
e work from home. And those who don't have that choice. To those who started new
families. And to those whose families venture to be different. To those who feel
hopeless. And those who spread their light. To those who are experiencing war.
And those who celebrate peace. To those who dream big. And those who get it
done. To those who give their time. And those who needed it most. To those who

are afraid of a changing world. And those who think it can’t change fast enough.

Thank you all for being here and showing up day in and day out,
no matter your circumstance. We see you. We hear you. And we
will continue to make progress.
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Who is Eastman fﬁﬁ DUH_ f}%} \@ )
L ) | B4

100 YEARS $10.5 BILLION 14,000 100 COUNTRIES

Additives & Functional Products  Advanced Materials of innovation revenue in 2021 global team members where customers are served

Chemical Intermediates Fibers

BUSINESS SEGMENTS

GLOBAL HEADQUARTERS

Wi Teriesses, USA AWARDS AND RECOGNITION

WSJ Ho?'l%ll?acgfedh?lzg’?ion

2021 SALES REVENUE 100 The Wall Street Journal World's Most Fast Company’s North American
: Sustainably Managed Companies 2020 World Changing Ideas

By region MOST .

T WSJ top 100 list 2022 honorable mention

. T 0 . S0 COMPANIES 2020
North America | $4.6 billion Europe, Middle East, Africa | $2.7 billion
Latin America | $614 million Asia Pacific | $2.5 billion T0P
100 Barron’s list of 100 Most Sustainable Companies : The U.S. Plastics Pact

By end market m(z“ Awarded in 2021 f\ -~ PLASTICS  In 2020, Eastman became a founding member.

Sustainable —PACT
Transportation Sopanies
Durables and electronics - 13% | Global Commitment $ Responsible Care

_— : {7 N\ nNew In 2020, we joined the Ellen MacArthur Foundation Global § é For more than 30®yea‘rs, we have incorporated
Building and construction C EEaNORY  Commitment, which unites more than 500 organizations . Responsible Care® principles into our business
- i ~ - RESPONSIBLECARE 15 drive continual improvement in health
behind a common vision of a circular economy for plastics. R P '

Consumables 9% safety and environmental performance.
Food, feed, and agriculture 8% SEmC. Just100 FORTUNE .

0 Y Fortune Magazine
Filter media 8% \\ A Named one of ‘; 2021 Change PaNEEEEG]  ENERGY STAR Partner of the Year

COMpANE? America’s Most Just . AWARD ZUER  Awarded in 2019 for the eighth
. . Forbes . CHANGE THE the World list PARTNER OF THE YEAR . g
Industrial chemicals % Companiesin2022  WORLD PARTNER OF THE VEAR Gt 2ioht v car
Personal care and wellness ETSE Russell
Water treatment and energy - 6% | FTSE Russell (the trading name of FTSE International E BEST Human Rights Campaign
Limited and Frank Russell Company) confirms that % pacestowork | Scored 100
Medical and pharma b Eastman has been independently assessed according to 2022 | for LGBTQ+ Equality
FTSE4Good the FTSE4Good criteria, and has satisfied the requirements e ———

Other markets to become a constituent of the FTSE4Good Index Series.
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2030

Goals and
progress

Mitigating climate change

13.8% reduction

One-third goal
from 2017 to 2021

@)

One-third

reduction in absolute Scope 1
and 2 GHG emissions by 2030

Mainstreaming circularity

2021:12.7M Ib' 500M

500M Ib goal Repycle more than SOQ
million pounds of plastic
waste annually by 2030
via molecular recycling
technologies

'Methanolysis asset coming online in 2023 and expectation
with that our recycled content will accelerate immensely

Caring for society

2021: >80%

(%) 100%

of growth R&D spend aligns with
sustainable macro trends to create

50% qoal / @ of women in
°goa @ zx leadership roles

65% reduction

22% reduction
from 2017 J— from 2017
t0 2021 t0 2021 2022:10%
|
% % %
o o o

reduction in SO, by 2030 reduction in NOy by 2030 of North America and Europe purchased
compared to 201/ baseline compared to 2017 baseline electricity will be renewable by 2030

95% goal 50% goal

& THE RECYCLING
$2B worldwide « PARTNERSHIP

17 e st Hhiree vea s, we sl o Eastman.joined The Recycling Partnership’s PET
invest approximately $2 billion in three recydling Coalltl.o.n o> steerl.ng committee
new molecular recyeling plants — our member. The Coalition aims to increase cgpture

France facility and two in the UIS. of hard-to-recycle PET bottles by 250 million

pounds annually within five years.

2021:13%

2021:37%

30% goal —-- -
\>’ the number g '

Double-digit

growth in racially and ethnically
diverse talent? at all levels to

to achieve gender . )
INncrease representation to

materials that improve the quality parity by 2030 above industry levels by 2030
of life for people around the world
’Racial/ethnic data are U.S. only; gender representation
includes all team members globally
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Driven by more than 100 years of continuous
innovation, Eastman is bringing sustainable

A B .I..I. ( : - I materials to market and delivering financial
e e r I rc e value to our shareholders while scaling positive

societal impact for our stakeholders.

A MESSAGE FROM THE CEO

In 2021, we continued our journey by instituting an updated strategy, A Better Circle, comprised of meaningful and measurable goals that
ensure progress toward the environmental, social and corporate governance (ESG) expectations of our employees, customers, investors

and the communities we serve. We are excited to share our insights and forward momentum in this report.

At Eastman, we believe there are always solutions to the challenges the world faces. In fact, our innovations are driven with a specific goal in mind:
to solve the world’s greatest challenges by creating the most sustainable materials. Our strategy for that is founded in our commitment to the
principles of the United Nations Global Compact, where our purpose, leadership and actions continue to guide us toward carbon neutrality,
circularity and caring for society. This is what we call “the triple challenge,” and our expertise in material science provides the world’s largest
industries — like packaging, automotive and architecture — with high-quality sustainable solutions that address those complex global issues

we collectively face.

Eastman's moral purpose is to enhance the quality of life in a material way. A decade ago, that meant improving the quality of products to impact
quality of life. Today, it means caring for 10 billion people while combatting climate change and the plastic waste crisis. Through our work in
molecular recycling, we are addressing the triple challenge while helping build a circular economy — and large brands are joining us in the

effort. CamelBak, Clarins, Danone, LVMH Beauty, Nalgene, Patagonia, Procter & Gamble, Stanley Black & Decker, and The Estee Lauder

Companies are just a few of the many brands that have committed to sourcing molecular recycled content from Eastman.

This is just the beginning. We will continue partnering up and down our value chain to advance sustainable solutions to address the

world’s big challenges.

22

I\/Iark Costa (he/him/his), Board Chair and Chief Executive Officer
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Working to create A Better Circle

Sustainability is integral to our strategy, driven by innovation and focused always on people.

Eastman has the responsibility and opportunity to lead, joining others to address climate

change, mainstream circularity as an economic model, and care for society.

OUR GOALS:
TARGET RESULTS

MITIGATING CLIMATE CHANGE YEAR 2020 2021

« Reduce our Scope 1and 2 greenhouse gas emissions by one-third by 2030 to achieve

2030 10.2% 13.8% Mitigating

carbon neutrality by 2050 climate change

« 100% of NAR and EU purchased electricity will be renewable by 2030 NEW l 2030 — 10%

We have also received review-level assurance from PricewaterhouseCoopers LLP (PwC) in
accordance with attestation standards established by the American Institute of Public Accountants

(AICPA) over our scope 1and scope 2 greenhouse gas emissions for the year ended December 31, 2021.

Mainstreaming
circularity

MAINSTREAMING CIRCULARITY

« R | than 500 milli ds of plasti t lly by 2030 vi lecul
ecycle more than million pounds of plastic waste annually by via molecular 8.8M Ib 127M Ib

recycling technologies, with a commitment to recycle 250 million pounds annually by 2025

Our recycling progress will begin a significant upward trajectory in 2023, when operations

begin at our new polyester renewal recycling facility in Kingsport, Tennessee.

CARING FOR SOCIETY

« 100% of growth R&D spend aligns with sustainable macro trends to create

Caring for

society — /

materials that improve the quality of life for people around the world — >80% ' .F
« Achieve gender parity in alignment with our commitment to Paradigm for Parity” 36% 37%
« Be a leader for racial equity within our industry sector 14% 13%

While we have made gains in our gender representation across the organization, we slid slightly

in our racial equity progress over the past year. Through a root-cause analysis, we are working
to better understand the drivers of internal talent movement and turnover. We will continue

to support the strong talent we bring in to ensure growth throughout their careers.
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As Eastman’s chief sustainability officer and chief manufacturing officer, |
A meSSCIge am responsible for the vision encapsulated in our sustainability framework,
fl‘om our CSO A Better Circle, as well as the innovation that will be required to achieve it.
Both are incredibly complex and will be interdependent on each other as
we continue to put sustainability at the heart of our corporate strategy.

To that end, we have recently reorganized the corporate governance and oversight of our sustainability strategy to reflect the complex nature
of the opportunities in front of us. To succeed, sustainability cannot live within a corporate function, but instead must be integrated into
the culture of an organization. Our approach is cross-functional, giving us line-of-sight to the constantly shifting expectations of our stakeholders

and allowing us to design sustainable solutions that address the world’s most pressing needs.

As we implement those solutions, we are data driven in how we define and measure our progress. We are currently shifting our business practices,

processes and accountability models to create a corporate culture fueled by courageous leadership across all levels of our organization.

We will continue to engage with our team, customers and investors to support an Eastman strategy that generates
value through decarbonization and circular solutions while ensuring a more inclusive and equitable future.

We will also continue to manage and leverage the natural tension between our commitments and the readiness of our customers and their value
chains to implement sustainable solutions. By 2030, our goal is to create an innovation pipeline where 100% of our products undergo a rigorous
sustainability assessment, with 80% or more achieving an advantaged or leader status. In 2021, we demonstrated our commitment in material
solutions that are better for people and our planet with progress on what will be the world's largest polyester renewal recycling facility in Kingsport,
Tennessee, and the announcement of plans for two additional molecular recycling plants — one in France and another in the U.S. These three
plants will represent an Eastman investment of approximately $2 billion to bring circularity into the mainstream. The way we innovate will become

the way we operate — continually shifting the overall performance of our entire commercial portfolio against set sustainability standards.

We are excited about Eastman’s future, and we look forward to providing our customers materials for a more sustainable world.

o gl

Steve Crawford (he/him/his), Executive Vice President, Technology,
Chief Sustainability Officer and Chief Manufacturing Officer
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GROWTH PLATFORMS

Innovation that converts market
complexity into sustainable value

GROWTH PRODUCT PLATFORMS MITIGATING MAINSTREAMING CARING
CLIMATE CHANGE CIRCULARITY FOR SOCIETY

9,

Specialty plastics circular economy solutions (Renew)

Saflex™ next-generation acoustic and head-up displays @
Advanced Materials

Aventa™ compostable, single-use food service polymers

9,

Window and paint protection films

Tetrashield™ BPA-free polyester coatings

Coatings and care sustainable additives

Additives & Functional Products

Animal nutrition Entero-Nova™ and Keitex™

OHONONONS

Biodegradable personal care microbeads

Naia™ Renew cellulosic filament

Naia™ Renew cellulosic staple fiber

OAICAHOIENIONOMOMOHONY

QRIS

On track for new business revenue from innovation approaching $700M in 2024

With our new product and application development R&D activities, we focus our investment on improving the

sustainability profile over the current incumbent solution in the market. To accelerate our innovation pipeline, we have

developed a deep understanding of how our products perform within our customer’s product and across the value
chain. This not only creates demand downstream by demonstrating the value of our innovation but also improves our

understanding of the difference our products make in people's lives while having a positive impact on the planet.
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Global perspectives

Sustainability is never a single topic; it appears across all regions,
all industries and now touches all business functions. Identifying
the effects is critical for accelerating our global sustainability
journey. It is no longer an add-on to doing business; it is a
business imperative. As we look back over the last two years,

it's clear our world is rapidly changing. While this change is
accelerating, different regions and countries are responding

in unique ways that require collective optimization.

10
EUROPE, MIDDLE EAST, ASIA

JP Kuijpers (he/him/his), Managing Director, EMEA region

The past few years have highlighted the interconnectedness of our global

economies. Supply chains that were tested throughout the COVID-19 pandemic

are now being tested by the extraordinary events in Ukraine. This has exacerbated
the supply chain crisis and highlights the need for resiliency while actively continuing STy

to confront social issues. \ A T ¥

This resiliency is shown by the EU’s unwavering intent to become the first climate-

-
‘*\‘
o

neutral continent by 2050 as a part of the European Green Deal.

MITIGATING CLIMATE CHANGE ‘

We are actively engaging our key markets and customers to reduce emissions
across our value chain while also addressing the plastic waste crisis — as evidenced A FR s YR

by our announcement of a new molecular recycling plant in France. And in L V4 i

Oulu, Finland, our site no longer uses fossil fuels for energy generation.

MAINSTREAMING CIRCULARITY

To enable a full circular economy, the lack of recycling infrastructure to feed the
facilities must be addressed. This requires intensive collaboration with diverse
stakeholders. As the need for circular solutions grows, we are seeking extensive and

strategic collaborations to ensure viable end-of-life solutions for plastics in the region.

CARING FOR SOCIETY

EUROPEAN
GREEN DEAL

Making Europe the first
climate-neutral continent

We put our people and the societies we serve at the heart of our strategy. The way

we think about where and how we work, the inclusiveness of our workplaces and
communities, and the intentional diversity we add to our teams is stronger than
ever. Inclusion brings personal well-being and connectedness, an imperative

to doing business in this ever-changing environment.
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https://www.eastman.com/Company/Circular-Economy/Solutions/Pages/Our-investment-in-France.aspx?utm_source=press&utm_medium=press&utm_campaign=eastman_france_global

Gulferaz Ali (he/him/his) Y SN

VP and Managing Director, Asia Pacific ASiCI PinﬁC is COI Iec-l-ively

Global business and our economies are interconnected, and " . ‘ qccelerq.l.ing sus-l-qinq bili-l-y
global manufacturing in the region has come at a cost, both ’ S'l'rCI'l'egieS GCI"OSS 'I.he region.

socially and environmentally. This “business as usual” model cannot

we must be synergistic on the issues we face. The growth of

be sustained. Sustainability in the AP region is now considered the next
economic growth enabler for decades to come. Several critical countries . ",\

have published their national growth strategies with aggressive goals

to upgrade/transform key industries and supporting power structures MITIGATING CLIMATE CHANGE

to achieve carbon neutrality while unlocking a circular economy. . . . : " .
Y g y Major economic forces in Asia have set ambitious carbon reduction targets over the last two years.

Thi . . kv,
is change is happening quickly. As Eastman executes our corporate - Carbon neutrality by 2050: Japan, Korea

strategy in the region, the scope of our products’ impact on the environment
. _ _ . « Carbon neutrality by 2060: China
and society at large will continue to be considered. We are proud to be an

innovative partner for our customers and will continue to deliver material » Carbon neutrality by 2070: India

solutions that address the sustainability goals of the value chain. At the same time, all 10 state members of the Association of Southeast Asian Nations (ASEAN)

have also set short-term emission reduction goals.
CARING FOR SOCIETY

For the future, we have the responsibility to acknowledge the issues MAINSTREAMING CIRCULARITY

of waste and pollution in the region and to go further than complying Today, a circular economy has been identified as the key strategic approach to accelerate the carbon

with environmental standards. We must consider the impact that neutrality journey within the region and has been raised at national strategic level by several countries.

RIS [N2S Gif GUIF SSEIEDIES ainie Gemirit SUIEIES it eoling bt « ASEAN defines circular economy as the cross-sectorial approach for mitigating climate

That is why we have a vision of building a common culture change in the State of Climate Change Report.

of embedding sustainability in everything we do. « In 2021, the National Development and Reform Commission (NDRC) in China released a Development

Plan for the Circular Economy as part of its 14th five-year plan to accelerate the transformation from

The region’s leadership is focused on elevating the level of awareness

D . linear economy to circular economy, and in 2022, NDRC released working guidance for accelerating the
of sustainability within Eastman and enabling every Eastman employee to

L , , , . development of recycling systems for textile waste in China.
be a sustainability ambassador in their personal and professional lives.
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https://asean.org/wp-content/uploads/2021/10/ASCCR-e-publication-Correction_8-June.pdf
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LISTEN

Materiality assessment

To best understand the highest-priority sustainability/ESG risks and
opportunities that may have an impact on our company, Eastman
actively evaluates potential drivers based on significant economic,
environmental and social impact using stakeholder input.

LEARN

Stakeholder inclusiveness

What Eastman learns from input collected from both internal and
external stakeholders, we validate against known sustainability
frameworks such as the Global Reporting Initiative (GRI), the
Sustainability Accounting Standards Board (SASB), the Carbon
Disclosure Project (CDP), the Task Force for Carbon Disclosure
(TFCD), and the United Nations Sustainable Development Goals
(SDGs). Leaders across Eastman use this body of knowledge to
inform and align our sustainability framework and corporate strategy.

LEAD
Sustainability framework

Eastman’s purpose is to enhance the quality of life in a

material way. For our key stakeholders, this report presents our
sustainability performance and helps ensure progress toward
our sustainability framework, A Better Circle. This framework
dictates our 2025/30/50 goals and commitments while
acknowledging and instituting change where we must do better.



GRI 2-91t02-12

STAKEHOLDER ENGAGEMENT

13

Governance of material sustainability
issues and opportunities

Board of Directors

Executive Team

Inclusive stakeholder engagement informs and
refines the way we govern material sustainability/
ESG issues:

1 Collect data from a diverse set of

external and internal stakeholders: Sustainability Council

materiality assessment Standards for company
leadership, risk controls

: : . and shareholder rights
2 |dentify key issues and opportunities J

and align them with reporting standards:
GRI, TCFD, SASB, CDP, UNGC, SDGs

Enhancing the
quality of life in
a material way

3 Conduct internal interviews to prioritize
issues and opportunities with substantiative

impacts: sustainability sub-councils

4 Confirm top issues and priorities
with senior leadership: Sustainability

Council, Eastman Executive Team
Design Environment and Natural

and Eastman’s Board of Directors Resources Sub-Council

Conservation and protection of the

5 Assessour strategy, goals, metrics, natural environment

performance and transparency on each

issue: corporate sustainability team

Brett D. Begemann

Edward L. Doheny Il

People and Society Sub-Council

Relationships with employees,
suppliers, clients and communities

Charles K. Stevens Il]

David W. Raisbeck

James J. O’Brien

BOARD OF DIRECTORS

Eastman is committed to strong governance

We remain committed to maintaining our strong corporate governance policies and
practices while enhancing the transparency of our business. Integrated into our strategy

are Eastman’s ESG and sustainability initiatives.

Guiding this integration, the Environmental, Safety and Sustainability (ESS) Committee of
the BOD reviews with management and, where appropriate, makes recommendations regarding
the company’s policies and practices concerning health, safety, environmental, security, sustainability,

philanthropy, public policy and political activities matters. This committee is chaired by Julie F. Holder.

The board remains committed to maintaining a strong alignment between company performance and

our executive compensation program and has taken greater steps to align the outcomes of the company's

1&D and sustainability/ESG efforts with executive compensation as another measure of accountability.
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https://investors.eastman.com/governance/governance-documents/Corporate-Governance/default.aspx
https://investors.eastman.com/governance/committee-composition/default.aspx
https://investors.eastman.com/governance/board-of-directors/default.aspx

MATERIALITY ASSESSMENT | ENVIRONMENTAL

STRATEGY AND
PERFORMANCE

Mitigating
climate change

Mitigating
climate change

Mitigating
climate change

Mainstreaming
circularity

Sustainable business
practices

Sustainable business
practices

Mitigating
climate change

Mitigating
climate change

Sustainable business
practices

Sustainable business
practices

Type of impact  + Positive

— Negative

MATERIAL DEFINITION

TYPE OF
IMPACT

IMPACT
MATERIALITY LEVEL

SDG

The physical and transition impacts, risks and opportunities presented by climate change and
the transition to a low-carbon economy and adaptation and resilience measures adopted by
companies (governance systems to manage climate-related risks and opportunities)

+

Greenhouse gas emissions that an organization generates from activities under its control (Scope
1), from the energy it uses and purchases (Scope 2) and from business-related activities that are
created from sources outside its control (Scope 3); it further captures disclosures on GHG
emissions reductions, eco-friendly transportation, infrastructure and logistics management.

Non-greenhouse gas air emissions that impact indoor or outdoor air quality,
atmospheric conditions and/or human health (emitted through company operations
and/or the use of company products)

Integration of sustainability considerations in the production and consumption of products and
services during their use phase and at the end of their life (practices and processes that minimize
or eliminate negative impacts on both the environment and consumers' health and safety)

The gaseous, liquid and solid substances used or disposed of in business operations or
present in products that threaten human health or the environment (captures the
generation, treatment, recovery, recycling and reduction measures of hazardous and
nonhazardous waste and the handling, storage and application of hazardous material)

The management and conservation of water resources to meet business and customer
needs (water consumption, water reduction, water effluent, and wastewater treatment and
pollution from commercial operations affecting water quality and availability)

The management of the environmental and social consequences associated with energy use
(management of a company's energy consumption, production, diversification, recovery
and reductions)

L J )@

The transition from a predominantly fossil-based energy production system and
consumption to renewable and alternative energy sources, including policies, goals,
accounting instruments and technologies that facilitate that transition

@O0

The stock of capital derived from biological diversity and ecosystems as well as natural resources

0@,

614115/

The contamination of natural resources due to harmful substances, excessive use or
exploitation, and general corporate operational impacts that affect the protection of land,
forests and biodiversity resources

0@,

Relative materiality level .OO Lower . . O Medium . . . Higher
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As Eastman collects data from a diverse
set of external and internal stakeholders,
we identify, prioritize and address

issues and opportunities with the most

substantiative impacts to the company.

Eastman has prioritized addressing

our own climate impacts through an
aggressive decarbonization strategy that
leverages energy efficiencies, incorporates
renewable energy and is actively exploring
transformational technologies. We are also
addressing the footprint of our products
and the value chains we serve through the
implementation of our molecular recycling
technologies. In addition, we set new
aggressive air emission targets for NO, and

SO, to manage other pollution-related issues.

In 2022, Eastman published a water policy
and continues to work on our corporate

waste strategy.

UNITED NATIONS SUSTAINABLE
DEVELOPMENT GOALS

NO GOOD HEALTH QUALITY GENDER
POVERTY AND WELL-BEING EDUCATION EQUALITY

il

CLEAN WATER DECENT WORK AND INDUSTRY, INNOVATION 10 REDUCED
AND SANITATION ECONOMIC GROWTH INEQUALITIES

RESPONSIBLE CLIMATE ‘I 4 LIFE 15 LIFE 16 PEACE, JUSTICE
CONSUMPTION ACTION BELOW WATER ONLAND AND STRONG
AND PRODUCTION INSTITUTIONS

~
v 03
~
1 —
— "
— =

17 PARTNERSHIPS
FOR THE GOALS



https://sdgs.un.org/goals#goals
https://sdgs.un.org/goals#goals

MATERIALITY ASSESSMENT | SOCIAL

STRATEGY AND
PERFORMANCE

Caring for society

Caring for society

Caring for society

Caring for society

Caring for society

Caring for society

Caring for society

Caring for society

Caring for society

Caring for society

Caring for society

Sustainable business
practices

Caring for society

Caring for society

Sustainable business
practices

Type of impact

+ Positive

MATERIAL ISSUES

Employee
health and safety

Product and services
safety and quality

Public health risks

Human rights

Employee diversity
and inclusion

Responsible consumption
and production

Community relations

Customer privacy and
data security

Workforce management

Labor practices

Selling practices
and product labeling

Competitive behavior

Management of the
local impacts

Access and affordability

Physical and
sociopolitical risks

— Negative

TYPE OF IMPACT

MATERIAL DEFINITION IMPACT |  MATERIALITY LEVEL Sbe
A company's safety performance and the mechanisms they have in place to maintain a safe
and healthy workplace environment (protocols, training, work arrangements and the + ‘ ‘ ‘ n
physical/mental working conditions to which employees are exposed to)
The initiatives, procedures, and staff training to ensure product and service quality and end-
consumer safety (product ingredients and their potential effects on customer health; + ‘ ‘ ‘
references to breaches of product or service quality and safety and general liability concerns)
Maijor risks to public health, including the spread of infectious diseases and eventual pandemics,
the availability of vaccinations and the anti-vaccine movement, and potentially deadly — ‘ ‘ ‘
noncommunicable diseases
The fundamental rights and freedoms inherent to all human beings that ensure they are able
to live with dignity, freedom, equality, justice and peace. The measures necessary to uphold + ‘ ‘ ‘ H
these rights. The protection of the rights of a child as relates to preventing or responding to
any form of violence, exploitation, abuse or practices that might be harmful.
The processes and mechanisms a company has to grow and maintain diversity in the + ‘ ‘ O nﬂn
workforce and ensure equal opportunities and treatment for all employees
Ability to promote sustainable consumption and production patterns ~+ . ‘ O
The relationship management between businesses and the local communities where they operate/ + m
interact (considers engagement mechanisms, community contributions, and positive or negative impact) ‘ . O
The aspect of information technology that deals with the protection of private corporate + ‘ ‘ O
information, critical information systems and networks from security breaches.
The process of ensuring the workforce is functioning at its most productive levels and copes + ‘ O O Hﬂm
with organizational changes (employee recruitment, retention and development practices)
Employment practices regarding internal/external workforce throughout the value chain and
compliance with regulatory regimes and internationally accepted labor standards in the workplace -+ ‘ O O n Hn
(minimum labor rights, employee benefits, fair compensation and worker-related CSR initiatives)
The requirements, standards, certifications and established practices regarding the information
presented to consumers when advertising and selling goods and services and the social + ‘ O O
challenges related to the failure to provide transparent, accurate and complete information
Practices that prevent or restrict free trade or competition between commercial actors in a market,
including anticompetitive behavior and protectionism, including protection and infringement of —_ ‘ O O
intellectual property rights
The mechanism to assess, manage and mitigate the direct and indirect negative impacts of + ‘ O O
the business in the local communities in which they operate
Ability to ensure all individuals and population groups can access products and services + ‘ O O (5 7] 9|

without discrimination (management of universal needs, affordability and accessibility)

The challenges due to the changes in society, politics and people due to an event or general
trend and natural and human-induced disasters

_10]@,

Relative materiality level 'OO Lower

..O Medium ... Higher

SUMMARY | STRATEGY | CLIMATE | CIRCULARITY | SOCIETY | PROGRESS

15

First and foremost, Eastman ensures the
safety of our employees, the communities

we serve and the products we make.

We also ensure the necessary measures to

uphold human rights as a corporation, and

we continue our own journey to advance
the inclusion and equity of a diverse set of

individuals at work and in our communities.


https://www.eastman.com/Company/Sustainability/Documents/Policy-Human-Rights.pdf

MATERIALITY ASSESSMENT | GOVERNANCE
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RATEGY AND TYPE OF IMPACT
FS’::-RFORMANCE MATERIAL ISSUES MATERIAL DEFINITION IMPACT MATERIALITY LEVEL SDG
Ethical corporate The moral code of conduct and guiding principles to the strategic and operational
Caring for society behavior management of a business (management of risks and opportunities associated with —+ . ‘ ‘ E
ethical considerations, lawful behavior and compliance practice)
Sustainable business BOSiees Identlfylpg and managing risks anfj opportunities cqnnected to social, environmental and. 1)
practices model resilience economic challenges into the business model planning; focused on response and adaptation + . ‘ O nn
odelrestiienc to business activities, long-term growth and value creation for shareholders and society .
Eastman fundamentally believes that all
Sustainable business Management of the The company's regulatory compliance strategy and how it engages and aligns itself with 1 | 10] stated issues and opportunities within our
practices legal and regulatory regulators to make public and corporate interests compatible (corporate compliance + ‘ ‘ O o i .
environment management, lobbying and government relations, and responsible tax planning) materlallty matrix are important. As we
align around issues of the highest impact
: - Establishment of commitments and policies designed to trace, screen, monitor and 9 9 P !
e e set Sourcing efficiency follow up with supplier performance against one or more ESG dimensions and - . ’ O s |12] we do so with great care. Adjusting our
and management management of supply-chain risks concerning shortages or disruptions; focused on
fluid company-supplier communications business models to match our mindset of
Sustainable business The co.mprehensi.ve management c?f corporate communication ’Fhrough the systematic sustainable innovation is precisely how
practices Transparency recording, reporting and transmission of information and analysis of corporate + . ‘ O 13
developments, performance and management we embed sustainability into the heart
Sust:.inable business Governance structures The mechanisms, procedures and rules concerning the company's internal control, + ‘ O O of our corporate strategy. As we do so,
practices . i : i, ; )
and mechanisms supervision, reporting and decision-making system we will ensure trust through transparent
: : : and accurate yearly reporting.
Sustainable business Innovation The development and use of advanced technologies and digital innovations to generate + ‘ O O y yrep 9
practices and technology new business processes and improve customer and key stakeholders' experiences
Sustainable busi Dynamics of customer expectations that affect satisfaction, loyalty and brand reputation,
us :.ma € business Customer practices and the mechanisms to ensure consumers are treated fairly and honestly during + ‘ O O
practices commercial transactions
Type of impact  + Positive = Negative Relative materiality level .OO Lower ..O Medium .. . Higher

Eastman is data-driven in our identification and monitoring of material risk . We have updated our materiality matrix in 2022 based on the importance our diverse set of external and internal stakeholders place on identified sustainability issues.

We identify and prioritize these sustainability issues using Datamaran, the only software in the world that enables a data-driven and dynamic process for ESG risk identification and monitoring. With Datamaran’s patented technology, we harness
innovation to gain a continuous, evidence-based review of ESG-related risks within our regulatory, competitive and operating contexts. Eastman uses Datamaran to aggregate and analyze public communications and disclosures from our top

stakeholders, including customers, industries and peers, investors, media, policy makers, regulators and suppliers. Datamaran also sends surveys to a targeted list of Eastman employees and the leaders of our Community Advisory Panels (CAPs).

We use the sustainability materiality assessment to identify areas of focus and refine our commitments. All 33 factors in this listening tool are important. This matrix reflects relative importance. Prioritization
and effective management of these issues and opportunities are integrated into our strategy, business models, risk management and governance to drive continued progress. The results are considered

in determination of the information included in our public disclosures, including this sustainability report, and ultimately drive the development of our A Better Circle framework.

SUMMARY | STRATEGY | CLIMATE | CIRCULARITY | SOCIETY | PROGRESS >



Stakeholder engagement

EMPLOYEES
The Mylmpact digital platform, implemented in 2021, has greatly expanded our internal

communications and capability to educate our global workforce on Eastman’s sustainability

strategy. It is leveraged by our six Employee Resource Groups (ERGs), and is the
conduit for special events and volunteer and giving opportunities. In addition,
Eastman conducts pulse surveys to gain insights from our diverse workforce

to better understand and embed sustainability into our culture.

CUSTOMERS

As we fill our innovation pipeline, we take care in understanding
the needs and expectations of the value chain through our newly
implemented Sustainability Center of Excellence (COE). By
actively engaging downstream, we understand the sustainability
drivers most important to our customers and provide

sustainable innovations to help them achieve their goals.

17

INVESTORS
Sustainability issues are increasingly important to investors. We regularly engage
with the investment community through our annual stockholder meeting and

report; quarterly financial results, public webcast and calls; SEC filings and other

8?& Epg y public releases; targeted ESG road shows; and in-person investor events.
C
@)
4(,/\ POLICYMAKERS AND REGULATORS
7,
0/1/0 Our government affairs team interacts directly with legislators regarding

¢ issues that concern our stakeholders or that could potentially

affect our ability to achieve our corporate commitments. This
engagement has highlighted the need for broader industry efforts

in recycling, improving feedstocks of plastic waste and more.

Material
issues

NONGOVERNMENTAL ORGANIZATIONS (NGOS)
Philanthropic partners and other NGOs share knowledge that helps

o
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*_g 2 inform our sustainability efforts. Some examples include our Eastman
COMMUNITIES g E Foundation partnering with organizations to enhance social well-being,
We regularly engage with Community Advisory Panels “’OA g’ §’ environmental integrity and economic success, to our circularity teams
(CAPs) in communities in which we operate to connect on and % - ~ engaging and collaborating with nonprofits like The Recycling Partnership,
address topics of shared interest like public health and safety. 4 R where we collectively help to expand and improve recycling in the U.S.

&

MEDIA \9\9‘794(‘/ SUPPLIERS
We proactively communicate across media channels to reach our SNan; Led by sustainable procurement leadership team, Eastman is actively engaging with

target audiences and ensure transparency. Eastman regularly monitors

traditional and social media across the globe to track and identify issues that are

key to our sustainability strategy and the general population’s sentiment toward them.
We use these insights as signposts to inform our corporate strategy and proactively

disseminate information in leadership meetings and through weekly emails.

SUMMARY | STRATEGY | CLIMATE | CIRCULARITY | SOCIETY | PROGRESS

suppliers to assess their level of commitment to sustainability and help drive improvements

where needed. We are members of Together for Sustainability (TfS), a global network of

chemical companies focused on improving sustainability performance in their supply chains.

Supplier assessments are conducted via EcoVadis and site audits are conducted as needed.


https://www.eastman.com/Company/About_Eastman/Inclusion-Diversity/Pages/Employee-Resource-Groups.aspx
https://www.eastman.com/Company/Sustainability/features/Social/Pages/Community_Advisory_Panels.aspx
https://www.eastman.com/Suppliers/Pages/Sustainable_Business_Practices.aspx

DRIVING CROSS-FUNCTIONAL INTEGRATION

Leading progress toward

sustainability goals

CATHY COMBS (she/her/hers)
Sustainability Director;

Facilitator of Sustainability

Council and Sub-Councils

With broad experience across the enterprise, Cathy is
uniquely positioned to lead corporate sustainability at
Eastman. Her background in finance, business, human
resources, marketing and communication plus a
decade in corporate sustainability provides the perfect
context as Eastman tackles some of the world’s
biggest challenges. With ESG becoming increasingly
important in boardrooms and the UN transforming
standards that balance social, environmental and
economic issues, Cathy is committed to sustainability

as a core element of Eastman’s growth strategy.

SHELLEY PORTER (she/her/hers)
Executive Champion; Design,

Environment and Natural

Resources Sub-Council

An analytical chemist by training, Shelley
joined Eastman in 1999 and spent eight

years doing lab bench work — including the
analytical lab trials in the mid-2000s that
proved the safety of BPA-free Eastman Tritan
in food-contact applications. This lab-to-
leader experience has given her a holistic view
of our material differences as she has excelled
in various technology roles and transitioned
to her current role as Eastman’s director

of sustainability and circular solutions.

and Society Sub-Council

As vice president of global talent and inclusion,
Eryn believes that to transform cultures

and build capabilities, you must unlock the

full potential in people and teams. Whether
through building an inclusive culture,
professional development, recognition and
awards, or community engagement, she is
committed to creating positive environments
for our diverse teams that drive rewarding

experiences and sustainable business growth.
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“If we tackle the
important things
from multiple
angles intentionally,
we are going to
scale our positive
impact on our feam
members — and it
will ripple into our
communities, how

we engage our
customers and

how we preserve
our natural capital.”

Eryn O'Brien



SUSTAINABILITY CENTER OF EXCELLENCE

Sustainability drivers define
Eastman’s winning position

To ensure we're on track to deliver progress on our

ambitious A Better Circle framework, the corporate

sustainability team instituted a Sustainability
Center of Excellence (COE) in 2021. This COE was
designed to educate and engage Eastman’s various
business units on the market-specific sustainability
drivers of their value chains, using those insights

as inspiration for sustainable product innovation.

A methodology was defined and standardized to
set expectations across the business hierarchy,
and in 2022, this process was formally embedded
into Eastman’s midterm business review process.
Eastman’s corporate sustainability team enables
business partners to accelerate top business

platforms that are aligned with A Better Circle.

OUR APPROACH:

)1 COE

Sustainability Center
of Excellence (COE)
instituted in 2021

BUILD INSTITUTIONAL KNOWLEDGE TO
DEVELOP SUSTAINABILITY FLUENCY

« Train diverse teams, driving understanding
of global environmental and social
issues and opportunities

« Translate market trends and sustainability drivers
into Eastman’s A Better Circle framework.

TRANSLATE INSIGHTS INTO ACTION

- Align businesses with market expectations

« Optimize product portfolio and positioning
« Stimulate innovation pipeline

« |dentify workstreams and resources for execution

ESTABLISH FEEDBACK LOOPS,
ACCOUNTABILITY AND VALUED
PARTNERSHIPS

« Assess and manage commercial portfolio
 Assess sustainability for all innovation projects
« Monitor sustainability drivers in markets

« Establish milestones to ensure progress

[JU | 1 D
“We received excellent support

from the corporate sustainability

team to look at global sustainability
drivers and understand their impact
on our business. The corporate
methodology helped to identify the
unmet needs in the value chain
generating a market specific
opportunity road map. The best part
came when we compared the

road map with current business
strategy, priorities and project
pipeline. The sustainability perspective
helped us to review the strategy,
prioritizing the most sustainable

initiatives versus the less sustainable

ones — identifying top priorities

where we would disproportionally

invest with additional resources.”

Damiano Beccaria (he/him/his)
Sustainability Manager, Coatings and Inks

SUMMARY | STRATEGY | CLIMATE | CIRCULARITY | SOCIETY | PROGRESS
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interlayers business more sustainable

goes beyond offering new technical
solutions; it requires a deep
understanding of the full product

life cycle in the different stages of its
design, manufacturing and use. The
corporate sustainability team helped
us to identify and prioritize over
multiple time horizons the opportunities
to reduce the environmental footprint
of our product line. Our life cycle
analysis methodology guided us in the
quantification of these insights, leading
to innovation projects that will allow us
to offer solutions across the value
chain to help our customers and their
customers successfully deal with the
biggest environmental challenges.”

Peter Roose (he/him/his)

Sustainability Director, Advanced Advanced
Interlayers and EMEA Technology
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INNOVATION PIPELINE

Committed to a e >
. e | i B COMPOSTABLE PLATFORM
susll'qlnq ble fu1'u re , & @ e . True circularity in plastics requires creative solutions —

especially for food packaging. This packaging may

In 2020, Eastman committed to the goal of assessing be used only once and often isn't recycled because

100% of our innovation portfolio, with 80% of the - ’ e il T of leftover food or food residue. We have a solution

portfolio achieving advantaged or leader rating by 2030. T nAventa’ Renew, a material for the North American
B R Bt et ek food service industry in which the packaging and the

While we are not yet ready to report against this goal, we have made progress. . . .
/ / P J J Prog food can be deposited in a bin and transformed

Eastman has instituted new systems and processes within our business P s e Ly STt SR into soil-enriching compost.

practices to drive alignment around our vision for A Better Circle and to

educate our broad employee base on what sustainability means at Eastman.
As we scale our Sustainability COE, we will align the innovation sustainability
assessment methodology in accordance with the great work done in 2018

with the World Business Council for Sustainable Development (WBCSD)

Chemical Industry Methodology for Portfolio Sustainability Assessment,

INNOVATION FOR ELECTRIC VEHICLES

With the accelerated electrification of vehicles, the

promoting fluency across our organization.

We are committed to applying a standardized sustainability assessment oremium laminated glass market is significantly

to Eastman’s current commercial portfolio in 2022. This assessment will expanding. Our interlayer solutions are delivering the

establish a baseline of understanding that will inform our business strategies. experiences that customers want. From large head-

The methodology that our Sustainability COE has implemented will inspire up (HUD) displays to solar controls for expanded

sunroofs to the reduction of glare and noise, Eastman

new product innovations in accordance with the sustainable macro trends,

resulting in market-driven results. interlayers are making it cool to go electric.

< SUMMARY | STRATEGY | CLIMATE | CIRCULARITY | SOCIETY | PROGRESS >



Q&A WITH GREG RIDDLE (he/him/his)
VP of Investor Relations
and Corporate Affairs

Our ESG
priorities

Q: Why is ESG so important to Eastman?

ESG principles are already integrated across our
company and are core to our company purpose
to enhance the quality of life in a material way.
We want to engage all stakeholders, including
investors, because our strategy and direction
align with everything that ESG is about. ESG is
linked to our growth strategy, and it's forging a
new vector of growth that makes Eastman more
attractive as an investment and muiltiplies our

power to have a positive impact on the world.

Q: Are you saying we were already ahead
on some areas that now fall under ESG?

Yes, we were already going down the ESG road
because sustainability has been core to our
strategy for a long time. Approximately 10 years
ago, we made a clear strategy shift with a focus
on sustainable innovation across our portfolio. We
have a goal of assessing 100% of our innovation
portfolio with 80% sustainably advantaged by

2030, and we look forward to reporting progress.

We're a world leader in molecular recycling

technologies that can reduce plastic waste,

provide sustainable materials the world needs
and produce those products with a lower carbon
footprint. We established ambitious climate
goals, and we're making progress on our plan to
reach them. We've been intentional over the past
five years about building a more inclusive and
diverse culture, so every person at Eastman can
be their authentic selves and achieve their full
potential, and we set definitive goals to underpin

that vision and are reporting our progress.

Q: How is Eastman ensuring that
we deliver on ESG expectations?

Eastman has an increased focus on public disclosure
of data and transparency — it's clearly a movement
in the direction of how financial data is reported.
This transparency is forcing accountability, and we
welcome that. We're accelerating public reporting
metrics for investor-led standards like Sustainability
Accounting Standards Board (SASB) and climate
frameworks such as Task Force on Climate-related
Financial Disclosures (TCFD) and CDP as well as the
Global Reporting Initiative (GRI), considered by many
to be the gold standard for sustainability reporting.

SUMMARY | STRATEGY | CLIMATE | CIRCULARITY | SOCIETY | PROGRESS
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Q: Is ESG only about metrics
and scoring?

The metrics collectively demonstrate how we are
positioned as a company with regards to risks
and opportunities. We believe that expectations
around ESG factors will continue to increase. It

is this framework that allows us to understand
and continue to advance sustainable business
practices within our company so that, as

Eastman grows, so does our positive impact.

OUR GOAL

0%

of innovation portfolio will
be sustainably advantaged
by 2030
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GOVERNANCE

Progress updates against our 2030/2050 climate goals are managed
across our corporate governance structure — from our climate

and carbon working group to our design, environment and natural
resources sub-council to the Sustainability Council, Executive Team

and Board of Directors.

STRATEGY

Eastman will achieve carbon neutrality by 2050. In line with our
ambitions, we have intensified our efforts and dramatically expanded
Eastman teams that are working to reduce our greenhouse gas (GHG)
emissions while innovating new products and technologies that

contribute towards climate improvements.

BUSINESS RISK/OPPORTUNITY

A key component of managing climate-related business risks and
opportunities is Eastman’s global issue management process and
specifically the climate and carbon working group. These risks and
opportunities are integrated with strategic business decision-making

through regular engagements with corporate and business leaders.

METRICS AND PROGRESS

We have also received review-level assurance from
PricewaterhouseCoopers LLP (PwC) in accordance with attestation
standards established by the American Institute of Public
Accountants (AICPA) over our Scope 1and Scope 2 greenhouse
gas emissions for the year that ended December 31, 2021.

SUMMARY | STRATEGY | CLIMATE | CIRCULARITY | SOCIETY | PROGRESS
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TCFD | CLIMATE IMPACT

Evaluating risks and opportunities

The aim of the Task Force on Climate-related Financial Disclosures (TCFD)
is to improve transparency of the organizations’ climate-related risks and
opportunities. A key audience for this information is our investors. With the
TCFD as our framework, we continuously evaluate potential transitional

and physical risks as well as opportunities related to climate change.

We are committed to continuing to increase our transparency and alignment
with reporting through independent agencies such as the Carbon Disclosure
Project (CDP), a leading nonprofit for stakeholders. Eastman continues

to align and map our responses to the CDP Climate Change assessment
against the TCFD (see TCFD Index).

Our strategy is guided by Eastman’s Climate Policy that includes three

key commitments:

We are committed to developing material solutions to

address society’s climate change challenges.

57 We are committed to reducing our carbon footprint, building
S
Q . . .
3 ﬁ@; resiliency measures, and managing climate change
<
39

risks and opportunities.

We are committed to pursuing strategic partnerships and

»\EGlC‘
5?
® @;’ initiatives to advance the understanding of climate change
2

su3n to bring forward innovative solutions.

CORE ELEMENTS OF THE TCFD FRAMEWORK

GOVERNANCE

METRICS AND
TARGETS

EASTMAN’S VOLUNTARY TCFD REPORTING JOURNEY

Initial TCFD Published first TCFD index aligned
gap analysis with CDP climate change reporting

undertaken in the 2020 Sustainability Report

Eastman officially Published first ESG Data Sheet for
signed as a supporter investors, including key metrics on
of TCFD dedicated ESG Investor webpage

SUMMARY | STRATEGY | CLIMATE | CIRCULARITY | SOCIETY | PROGRESS
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Governance around climate-related risks
including Board oversight and management'’s role

Impact of actual and potential climate-related
risks and opportunities on the company’s business,
strategy and financial planning, and strategy
resilience in line with different climate scenarios

Process for identifying, assessing and managing
climate-related risks and opportunities

Metrics and targets used to assess and manage
climate-related risks and opportunities

VIEW TCFD

WEBSITE HERE

Increased focus on identification of
climate-related risks and opportunities;

published second TCFD index online

Climate scenario analysis and

financial impact modeling under
four different climate scenarios


https://www.fsb-tcfd.org/supporters/
https://www.fsb-tcfd.org/supporters/
https://investors.eastman.com/Environmental-Social-Governance/default.aspx
https://www.eastman.com/content/dam/eastman/corporate/en/media-center/resources/eastman-sr-2022-tcfd.pdf
https://www.eastman.com/content/dam/eastman/corporate/en/media-center/resources/eastman-sustainability-report-2020.pdf
https://www.fsb-tcfd.org/recommendations/
https://www.eastman.com/content/dam/eastman/corporate/en/media-center/resources/eastman-climate-change-cdp-2022.pdf

TCFD

Scenarios that
drove our analysis

The TCFD recommends that organizations
describe the resilience of their strategy and take
into consideration different climate-related

scenarios, including a 2°C or lower scenario.

In 2021, Eastman commissioned a high-level scenario
analysis review of the company's climate strategy
resilience and the impact and likelihood of our
climate-related to four different climate scenario

with a leading sustainability consultancy group.

Scenario analysis is a process for identifying
and assessing the potential implications

of a range of plausible future states under
conditions of uncertainty. Scenarios are
hypothetical constructs and not designed to
deliver precise outcomes or forecasts. Instead,
scenarios provide a way for organizations to

consider how the future might look if certain

SCENARIO
DESCRIPTION

REGULATORY
ENVIRONMENT

NET-ZERO EMISSIONS
SCENARIO

All countries cooperate with just
transition and assertive efforts to
reduce inequalities.

Improvements are seen in the
environment due to the uptake of
available technologies and emissions
reduction options.

Consumption behavior is oriented to
low materials and resources.

The chemical industry testifies an
increase in consumption but a very
strong reduction in GHG emissions
(more than 90%).

Ambitious regulatory environment
especially focused on electrification
of operations, critical minerals,
phase-out of emissions-intensive
assets, and net-zero carbon
building standards with the
expectation to reach nearest term
milestones by 2025 and 2030

SUSTAINABLE DEVELOPMENT
SCENARIO

There is a surge in clean energy
policies and investment, ensuring
universal access to affordable and
sustainable energy.

Actions to combat climate change
(not limited to energy) resultin a
significant reduction of pollution

Net-zero is achieved for all countries
no later than 2070. The emphasis on
economic growth shifts to an
emphasis on human well-being.

Inequality is reduced both across
and within countries. The chemical
industry sees an increase in
consumption, but a strong reduction
in GHG emissions (more than 60%).

Highly regulated marketplaces,
especially in developed economies,
focused on the phase-out of fossil
fuel subsidies, minimum energy
performance standards; phase-out
of inefficient appliances and net-
zero carbon building standards
may raise capital expenses and
operating costs to support a
growing compliance program

ANNOUNCED PLEDGES
SCENARIO

» The energy sector reduces its

emissions but also offsets the
remaining by forestry or land use.

Governments keep their
commitments with NDCs and
net-zero targets, but there is a major
focus on domestic issues

Inequality is reduced both across and
within countries, taking longer in
developing ones. Mitigation efforts,
supported by investments in
environmental and energy
technology lead to improvements in
renewables and efficiency.

The chemical industry sees an
increase in consumption but with a
considerable reduction in GHG
emissions (more than 30%).

Moderate regulatory exposure,
especially focused on phase-outs
aligned with NDCs, expectation
of generation resulting from
renewables and materials
efficiency standards

25

STATED POLICIES
SCENARIO

The world's sustainable trends do
not change considerably from
historical patterns.

Both achievements and limitations
from energy and climate policies
are considered.

With fewer government actions,
sectors become more protagonists
(with efficiency standards and
electrification).

Income inequality persists or
improves slowly.

There are some environmental
improvements and technological
development proceeds but without
fundamental breakthroughs.

The chemical industry sees an
increase in consumption as well asin
GHG emissions (more than 20%).

Relatively lower reqgulatory exposure
focused on incremental energy
efficiency improvements and building
of low-carbon energy capacity

e Limiting global warming to 1.5°C in 2100
e Global net zero by 2050

e Limiting global warming to 1.65°C in 2100
o Advanced economies net zero by 2050
e China net zero 2060

e Limiting global warming to 2.6 °C in 2100
o Temperature continues to climb after

e Limiting global warming to 2.1°C in 2100
e Unstabilized temperature trend

trends continue or certain conditions are met.

SUMMARY | STRATEGY | CLIMATE | CIRCULARITY | SOCIETY | PROGRESS >
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TCFD

Results of scenario-based impacts

Climate scenario analysis is a first step to further enhance our climate commitments — to be a part of the solution to the climate crisis. Our Sustainability Council and Ema R —

READ OUR FULL TCFD

climate-related working teams will integrate the scenario analysis findings into our strategies to mitigate climate risks and realize business opportunities.

EXPOSURE TO CLIMATE-RELATED RISKS

CLIMATE CHANGE IMPACT

Regulatory risk

Technology risk

Market risk

Reputational
risk

Net-zero emissions scenario Sustainable development scenario Announced pledges scenario Stated policies scenario Adaptations
Emerging carbon pricing mechanisms, enhanced emissions-reporting obligations, and new standards @ @ @ @ 0000 'Y 1OI®) [ 10l0)®) . L?]gi#ative.monitoring
that govern electrification of operations, critical minerals, phase-out of emissions-intensive ndi ndi indi indi onjce:fbyo':‘;isgnezx?g;’pgrades
assets, and net-zero carbon standards may become more frequent in the transition to a ndirect costs ndirect costs ndirect costs ndirect costs 9 g
lower-carbon economy. SML SML ML L
The commercialization of new lower-carbon technologies may pose challenges to identify, source 0000 0000 " Y JOI®) " 10100 : Rﬁcp,invesﬁme”t
from, invest in and design lower-carbon energy generation and process-driven technologies that aid indi nd ndi i onlvc-l::rcbyol:\;s;ner;x:fi;pgrades
Eastman's deep decarbonization transition to clean, electrified operations and low-carbon products ndirect costs ndirect costs ndirect costs ndirect costs . Legislative monit?r/ing 9
in a timely manner. SM SM ML L
* R&D investment
Changing customer behaviors and increasing raw material costs associated with sourcing adequate o000 0000 0000 0000 * Customer and supplier engagement
and redundant supply from more sustainable sources may raise Eastman's input costs. Indirect costs Indirect costs Indirect costs Indirect costs
SML SML ML ML
* Industry and investor advocac
Greater stigmatization of the chemicals sector or certain materials (i.e., plastics) that are associated 0000 0000 [ 1 JOl®) 0000 Y Y

with the petrochemical industry is likely. There will be an expectation from consumers and
stakeholders to expedite the rate of innovation.

Indirect costs

Indirect costs

Indirect costs

» Customer and supplier engagement
Indirect costs

ML ML ML L
» Weather mapping/facility
Physical risk Acute and chronic physical hazards may directly impact Eastman's operations, infrastructure and ®eC O ®e00 0000 0000 risk screening
fixed assets as well as indirectly disrupt Eastman's business, value chain and logistics. Indirect costs Indirect costs Indirect costs Indirect costs + Customer and supplier engagement
ML SML SML SML
* R&D investment
Resource More.: efficient productipn and Qistribytion processes, redu'ced.water usage and copsumption, and 0000 0000 0000 L I JOI®) . Efﬁciler\llcy investment and upgrades
efficiency con:ml:etd Ltjsg of recycllng and mcluscllondof regyclefczl materials in products and services will also Indirect costs Indirect costs Indirect costs Indirect costs
iti contribute to increasing revenues and reduced costs.
opportunities Ibu ! Ing revenu u SM SM SML SML
* R&D investment
Energy source New technologies in Eastman's operations stand to provide for lower operating costs and returns on 0000 0000 0000 ®eCO * Industry and investor advocacy
opportunities investment, which will be critical in Eastman's deep decarbonization pathway toward net zero. Indirect costs Indirect costs Indirect costs Indirect costs
SML SML ML ML
; : : PRSI e ' ; * R&D investment
Products and Rellancg on the chgmlcals mdustr}/ to enable the transition is hlgh!y anticipated. Eas’gnjans role‘ln 0000 0000 0000 ( T JOI®) - Industry and investor advocacy
services producing innovative and low-emissions materials is instrumental in the global transition but will Indirect cost Indirect cost Indirect cost Indirect cost + Customer and supplier engagement
e e also position Eastman to capture enhanced market share over expanding and emerging needs that ndirect costs ndirect costs ndirect costs ndirect costs " Logistative monftoring
PP will also enable climate resiliency. SML SML ML SML
Time horizon
QOO0 Low OO OO Medium OO0 High ©@O®@®® VeryHigh S Shortterm M Mediumterm L Longterm
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Our path toward carbon neutrality

ENERGY EFFICIENCY

Eastman’s climate progress today leans heavily on energy efficiency,

where we have received multiple ENERGY STAR" awards.

PROCESS TRANSFORMATION

We are helping lead the world into a new age of plastics recycling
with molecular recycling technologies that produce new materials
at a substantially reduced carbon footprint. By using plastic waste
as feedstock, molecular recycling leaves fossil feedstocks in the
ground and produces virgin-quality intermediates for plastic
production with 20%-50% fewer greenhouse gas emissions than
heritage processes. We will continue to identify and pursue

additional enhancements to our manufacturing processes.

RENEWABLE ENERGY

We are working to bring more renewable energy to Eastman,
and we are committed to 100% of our purchased electricity

in North America and Europe will be renewable by 2030.
ALTERNATIVE TECHNOLOGIES

We are exploring alternative energy technologies that have the
potential to accelerate our progress toward decarbonization. Our
project team is studying uses of clean hydrogen, carbon capture,

utilization and storage (CCUS) and other emerging innovations.

G TECHNOLOG £

CARBON
NEUTRALITY

OUR PEOPLE

Meell. BeCky HOI’"|'OI1 (she/her/hers)

Manager of Sustainable Infrastructure Platform

Becky Horton manages the wide spectrum of projects

Eastman is pursuing to decarbonize.

“No one solution will be enough; we're approaching this with a portfolio
of solutions that give us a path toward decarbonization,” Becky said.
"Working to advance our climate strategy is professionally satisfying, and
this is personal for me, too. | love the outdoors — my husband and | like to
get outdoors as often as possible with our 4-year-old — so it's a satisfying
feeling to know the work our team is doing at Eastman will contribute

to protecting the environment today and for generations to come.”

SUMMARY | STRATEGY | CLIMATE | CIRCULARITY | SOCIETY | PROGRESS



Kingsport energy
efficiency project

7o

Reduced Kingsport
energy use by 2% in 2021

oo

15,500

Eliminated GHG
emissions equivalent
to more than 15,500

gasoline-powered cars

fot
9,000

Saved enough energy
to power 2,000
homes for a year

ENERGY EFFICIENCY

In Kingsport, digital technology

project drives 2021 energy efficiencies

In 2021, Eastman developed in-house software that increases energy efficiency at our largest

manufacturing site, receiving an award from the U.S. Department of Energy for our results.

Eastman cogenerates steam and electricity for our Kingsport, Tennesseg, site with more than a
dozen boilers and turbogenerators. In this system, there are significant variables such as capacity
and age of equipment, efficiency profile and operational parameters. Identifying the ideal
equipment set points across the system is a complex problem, but we knew that the energy gains

made it a challenge worth tackling.

We developed a digital model of the powerhouse equipment that simulates real-time mass
and energy balance and evaluates current constraints. Access to these real-time set point
recommendations — presented to Eastman operators on an interactive digital interface —
enables operators to implement changes that improve site-wide efficiency and reduces

GHG emissions and energy costs.

With this software, we reduced our energy use in Kingsport more than 2% in 2021, which
translates into an estimated emissions reduction of 72,000 tons of CO,-equivalent over
the course of the year. For this improvement, the Department of Energy (DOE) presented
Eastman a 2022 Better Plants Better Project award, which recognizes Better Plants partners

for innovations that include decarbonization projects.

Eastman is already world-class in energy efficiency, but we constantly strive to improve. One
example of creative thinking made a real difference in Kingsport — and could eventually be

applied to other sites.
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OUR PEOPLE

Meell. ShCII’Oh NOIQn (she/her/hers)

Program Manager & Fellow, Global Natural
Resource Management

In 2019, Sharon Nolen was named International Energy Manager of the

Year by the Association of Energy Engineers, the first woman to receive the

award. She leads the design, environment and natural resource sub-council.

"It was only natural to extend our award-winning energy efficiency program
to include water stewardship. The energy-water nexus describes the
connection between the two, with water needed for steam and power
production and energy needed to treat and move water. In addition,

there are common elements of the two that tap into the Eastman culture

of continual improvement and responsible use of natural resources.”




PROCESS TRANSFORMATION

Circular solutions

To enhance the quality of life in a material way, we are not only mitigating our own product footprints but also scaling process
transformations like our molecular recycling technologies to holistically minimize the material footprints of our value chains,

allowing them to demonstrate progress against ambitious sustainability goals.

At Eastman, we're dedicated to creating a circular economy that creates value from material waste. To do this, we leverage

two advanced recycling technologies: carbon renewal and polyester renewal.

Carbon renewal technology (CRT), a type of molecular recycling, gives new life to the most complex waste plastic, recycling many
types of plastic that cannot be recycled with traditional mechanical recycling methods. Our polyester renewal technology (PRT)
processes a particular family of materials — polyesters — and unzips them back to their basic monomers. Both technologies

allow for material-to-material conversion, and those new materials are used to make a wide range of consumer goods.

By using plastic waste as a raw
material to replace conventional

fossil-based feedstocks:

207%-30%  20%—50%

PRT reduces greenhouse gas emissions by CRT reduces the GHG emissions
20%-30% compared to processes using fossil fuels for syngas production by 20%-50%
compared to processes using fossil fuels

OUR PEOPLE

Meell. |ndl"i Seppa (she/her/hers)

Director, Circular Economy Advocacy, Europe

“In Europe, we want to transform plastic and textile waste into valuable
materials, and this takes rethinking the system of how the circular
economy should work. Through our collaborations with organizations,
policymakers, our value chain and others, we're creating new ways to turn
waste plastic into new, durable materials using fewer natural resources
and creating an infinite life span for our products. Our investment

in France demonstrates our commitment to think long term.”

———— ~
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HOW WE INNOVATE

Sustainable
iInnovations across
the automotive
industry

MITIGATING CLIMATE CHANGE

Automotive brands are quickly transitioning to a
decarbonized supply chain, and Eastman is right
there with them. Committed to carbon neutrality
by 2050, we are applying new methodologies

to our technologies to not only lower our
operational footprints but also provide products

to the market that are more energy efficient.

« Aggressively lowering our operational

footprint across all products

« Molecular recycling technologies with

lower GHG emissions versus virgin process

 In-house life-cycle assessment (LCA) team

to quantify carbon impacts
« Materials that safely lightweight the vehicle

« Materials that advance EV adoption

MAINSTREAMING CIRCULARITY

When it comes to sustainable materials, the
automotive industry has set aggressive goals,

and Eastman sees this as a great opportunity to
partner with the value chain. We are advancing
circular solutions with our customers by supplying
materials that contain both certified recycled

content* and/or biobased raw materials:
Specialty plastics
« Eastman Tritan™ Renew, Eastman Tréva™ Renew

Interlayers

« Saflex PVB, Eastman recycles ~80 million Ib/year
Coatings

« Raw materials for car coatings that contain

certified biobased and recycled content

Eastman uses blockchain to track certified recycled content
through the value chain (GreenToken by SAP pilot).

*Certified recycled content through ISCC PLUS certified mass balance process
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CARING FOR SOCIETY

Safety has always been the heartbeat of the
automotive industry. Eastman continues to build
on a legacy of innovative materials that meet the

industry’s stringent safety and VOC requirements.

Saflex head-up display not only keeps driver

attention focused on the road but also reduces
exterior noise by up to three decibels and blocks

more than 926% of harmful ultraviolet radiation.

Our coatings solutions provide safe manufacturing
materials that are APEO-free as well as low-VOC
solvents and resins for e-coat, primers, base coats

and clear coats.

Eastman created the Eco-Tak mixture solution
for installing paint protection film to help

reduce VOCs in the environment.

We support OEMs in removing materials of concern

from their paint booth operations.


https://www.saflex.com/

31
STRATEGIC PARTNERSHIPS | USAMP AND PADNOS EASTMAN’S SUSTAINABLE MATERIALS

o TO THE AUTOMOTIVE SECTOR
From landfill to auto parts

° ° ™ - ™ . ~ o/ —|— c R
As Eastman introduces Eastman Tritan™ Renew and Tréva™ Renew to the automotive sector, we know AU I NSRS

we need to do more than provide sustainable materials. We need to help close the loop. ~45% ~25%

Tréva Renew

That is why Eastman is partnering with the United States Automotive Materials Partnership LLC (USAMP) and automotive recycler PADNOS for a concept s , o
0% Sustainably sourced feedstocks 100%
feasibility study to demonstrate a closed-loop project that recycles automotive-industry mixed plastic waste in the automotive supply chain. USAMP is a subsidiary as percentage of weight
of the United States Council for Automotive Research LLC, the collaborative technology company of Ford Motor Company, General Motors and Stellantis. @ Certified recycled content ©® Cellulose derived from
sustainably harvested trees
« Overall, 80%-90% of metals, tires and glass in automobiles can be recycled « The study will also assess how well Eastman’s molecular recycling
Eastman Tritan™ Renew and Treva™ Renew
through traditional mechanical recycling streams at the end of their life. technologies, carbon renewal technology (CRT) and polyester renewal

« Compete with PC and alloys

technology (PRT), break down the plastic-rich fraction of ASR into

« The other 10%-20% of automotive shredder residue (ASR), which consists of » Contain ~50% molecular recycled content

molecular building blocks. By recycling these complex plastics, Eastman

_ . | |
mixed plastic and other nonrecycled materials, currently ends up in Iy select giracies, 257% varson avallable

_ _ can replace fossil-based feedstock and create polymers without
landfills or are recovered through waste-to-energy technologies.

compromising performance for use in new automotive applications.

« USAMP sees the potential for energy savings and reduced overall greenhouse

gas emissions while eliminating a significant fraction of the 5-7 million tons of Circular economy

New automobiles with “This 12-month automotive recycling
project with Eastman and PADNOS

Serap is part of USAMP’s broad materials

research and sustainability program.

Injection molding

ASR generated annually in the United States from landfills. for auto parts

upcycled plastics

« PADNOS will study ASR as a sustainable feedstock for Eastman'’s

molecular recycling process, creating a truly circular solution.

Programs like this are critical to

OEM AUTOMAKERS
GM, Ford, Stellantis establishing a cost-effective pathway

Lo Pdolymerizatigp f dd o h " . 'l' d

iInear economy and compounding PADNOS smzréug!ﬁg or addressing challenges associare
BEGINNING OF LIFE END OF LIFE « ELV shredding ‘ with the consump’rlon of ASR back into
00 B RIS "y - EASTMAN automotive parts to enable true
Q@ - =) © e O industry circularity.”

Iiavx./ I Polymerization Injection ~ New automobiles Scrap. Vehicle Automotive Landfill .
reterle  andcompoundng | molding withupeycled ' automobils  shredding - shredder, () (L) astomotie s Steve Zimmer

Molecular recycling @ residue (ASR) Executive Director of USCAR
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RENEWABLE ENERGY OULU EMBRACES GREEN ENERGY

( J
GOI ng g reener the way in transitioning to a decarbonized economy, our Oulu, Finland,
II.h rough site is a good example.

For years, the steam used for Oulu’'s manufacturing processes was
renewables

generated from nonrecyclable municipal waste and scrap wood. Now,

Eastman is on a journey to scale renewable energy. As Europe leads

As part of our strategy to mitigate climate using green electricity in our manufacturing processes, our site has
change, Eastman has set a goal of 100% reduced its carbon footprint by 82% since 2019 and no longer uses
of purchased electricity in North America fossil fuels for generation of electricity.

and Europe will be renewable by 2030. _ _ -
Eastman has also invested in a carbon capture and utilization system

We have made early progress on our in which carbon dioxide is captured and recycled as a raw material,
renewable goal at sites in Europe, with Oulu, significantly reducing Scope 1and Scope 2 GHG emissions even further.

Finland, serving as a prime example.

RENEWABLE STRIDES IN THE U.S.
Eastman’s largest manufacturing emission footprint is in the U.S., which has
been a key focus for initial decarbonization. As a result, we formed a renewable

energy sourcing team of experts to tackle a core challenge: make more of

our power renewable — and do it quickly.

A project to procure renewable energy has made progress. Within

four months of the project’s creation, two sites in Martinsville, Virginia,

100%

of purchased electricity in
North America and Europe
will be renewable by 2030

were procuring 100% of their energy from renewable sources.

Our renewable energy project is part of a long-term strategy to increase
renewables at Eastman. We expect to make progress through the end of 2022

for procuring more renewable energy in the U.S.
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TECHNOLOGY BREAKTHROUGHS

Scanning the horizon for big solutions

These days, Greg Wellman has his eyes on the future like never before.

He's looking out on the horizon and thinking about the future of the company he has invested his entire career in. He's

thinking about his family, his kids. He's thinking about the future of the planet and — in particular — the climate crisis.

For Greg, all those elements are interwoven with the work he's doing as a sustainable solutions leader for Eastman.
A chemical engineer by training and a deep appreciator of the outdoors who spends several days each year

backpacking, Greg is one of the many Eastman people immersed in reducing our greenhouse gas emissions.

The journey to carbon neutrality will not be simple. Making materials on a global scale
requires ample thermal and electrical energy, and our company is already leveraging some
of the areas we're best at — such as energy efficiency and lower-emissions processes like
molecular recycling — on the path to our 2030 goal of a one-third emissions reduction.

Beyond those levers, technology breakthroughs are essential for generating energy useful on an industrial scale.
That's where Greg comes in as he leads the group that is looking closely at low-GHG thermal technologies like

clean hydrogen and electrified process heat.

"Our group is tasked to chart the future,” Greg said. "What are the pathways we can identify to support Eastman'’s
commitment to both the circular economy and our greenhouse gas reduction goals for 2030 and 20507 There's likely
no silver bullet, but we can identify the silver buckshot — the combinations of approaches that will reduce our CO,
footprint over time. | think CCUS, clean hydrogen and the electrification of heat will all play a role. My perspective

over the past several months has changed from ‘can we do it?’ to ‘when will we do it?’ It's an exciting time.”
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OUR PEOPLE

Meet Greg Wellmqn (he/him/his)

Sustainable Solutions Leader, Engineering

“I've had a great first half of my career at Eastman, working in process
design, technology licensing and engineering leadership. I've consistently
had rewarding work among people | appreciate. Now, with the cross-
functional group that | work with, it's so easy to make a clear connection

between a better future for the company and a better future for the planet.”

& Colurbia




GRI 305-3

SCOPE 3

Upstream/downstream impact

We have a cross-functional steering team focused on driving results on Scope 3
upstream and downstream impacts. This steering team is championed by
Julie McAlindon, SVP, supply chain, regions and transformation.

UPSTREAM

Eastman is a member of Together for Sustainability (TfS), a procurement-led initiative focused on increasing
sustainability of the chemical industry supply chain. As a member, we request suppliers complete the TfS-endorsed
EcoVadis sustainability assessment which has four elements, including an environmental element which incorporates
questions and scoring related to the supplier’s climate impact. Eastman is actively participating in a TfS work stream
focused on developing and launching a standard guideline for consistent product carbon footprints across chemical

supply chains. This standard will provide the visibility needed to drive specific improvements in Scope 3 emissions.

DOWNSTREAM

Eastman has engaged external experts to consult with us on deepening the understanding of our downstream
Scope 3 emissions. Reducing emissions that are directly in our control is the priority; meanwhile, we're working
with key customers and collaboratively looking for opportunities to reduce product footprints. As product
circularity is a key pillar of our climate strategy, we are actively identifying opportunities, like molecular recycling,

where possible. Eastman is also focused on scaling the efficiency of our downstream transportation.

PRODUCT LIFE CYCLE ASSESSMENTS

Eastman uses life cycle assessment (LCA) to analyze the potential cradle-to-gate environmental impacts of our
products and the implied impact along the value chain. To expand this capability, Eastman established a curriculum
that trained approximately 200 process improvement engineers in the LCA methodology in 2021. This program is
ongoing and will be incorporated into the onboarding for new hires in such roles. We are excited for this cohort

to take the next level of training that is being developed, allowing engineers to take a systems approach in how

we manufacture innovative materials with reduced footprints.

Eastman is at the beginning of our Scope 3 journey, and we acknowledge that there is much more work to do.

“We view decarbonization
of our value chains as a
transformational issue,
and we are committed to

collaborating innovatively

with our suppliers and other
key parties to drive the
heeded emissions reductions.”

Julie McAlindon, (she/her/hers)
Senior Vice President, Supply Chain,
Regions and Transformation
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Enhancing global water stewardship

Informed by our water excellence team, our strategy ensures
that we manage our global resources as it relates to water
withdrawal, water discharges, water consumption and
associated impacts from our manufacturing processes.

And we are making progress.

Eastman has received a score of B in our CDP Water Security

assessment consecutively from 2019-2021.

In 2022, Eastman executives are rolling out a new water policy to all
manufacturing sites — ensuring we use and manage this

precious resource with the greatest of care.

In addition, Eastman:

* Annually uses the World Resources Institute (WRI) Aqueduct™ tool and the World

Wildlife Fund (WWF) Water Risk Filter, as well as an in-house survey, to project water-

stressed site risks out to 2025.

Will participate in a collaborative study with the National Alliance for Water Innovation
(NAWI) to develop a circular water system at our sites in Ghent, Belgium, and Springfield,
Massachusetts. Eastman is one of the few chemical industry advisors for NAWI, a

$100 million research effort led by the U.S. Department of Energy. In Kingsport,

we developed digital software that will optimize boiler feedwater treatment.

Conducted a collaborative study with the Woods Hole Oceanographic Association
(WHOI) in 2021 that shows cellulose acetate, a biobased polymer derived from

wood pulp, disintegrates in the ocean much faster than previously assumed

Established a collaboration with the Blue Deal of Flanders, a commitment
by the chemical industry to reuse water. Our two sites in Ghent are using
various tactics to conserve and reuse water — including rainwater reuse —

and Ghent North has launched a study to work toward net-zero water use.

Conducted extensive work and mapping to survey miles of underground city

water piping for leaks at our Kingsport, Tennessee, site
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SOUTH HOLSTON RIVER,
KINGSPORT, TENNESSEE

Keeping it cool

Our largest manufacturing site depends on
drawing large quantities of water from the
South Holston River that passes through our
site, but most of that water — approximately

94% — is used for noncontact cooling.

In other words, that noncontact water
flows through pipes for cooling process
streams and is returned to the river

with no changes to its chemistry.

This benefits Eastman’s energy
efficiency strategy while also ensuring
we are good stewards within our

Kingsport, Tennessee, community.

Third-party experts agree with our

evidence that drawing water from the

river is a more environmentally friendly
solution than the alternative of cooling
towers and refrigeration. Our decades of
study of the Holston River — including a
comprehensive study conducted by the
Academy of Natural Sciences of Drexel
University — confirm that the South Holston

is a healthy, thriving habitat for wildlife.



INNOVATIONS IN PERSONAL CARE

A biodegradable solution for microbeads

As consumers look for leave-on personal care solutions that enable oil absorption and provide
optical effects (called "blurring” or wrinkle reduction), they want products that don't harm the
environment. With the rising awareness of microplastics in our waterways, Eastman offers a
biodegradable solution that meets the performance and sustainability requirements. We are
focused on using our cellulose ester technology to optimize a microbeads solution that delivers

leave-on personal care products. And we hope to expand our offerings in the near future.

INNOVATIONS IN WASTEWATER TREATMENT

Recovering water as the world’s
most vital resource

As climate change influences the availability and quality of water resources, investing in more resilient

water infrastructure becomes imperative.

Today's increased populations and greater volume of domestic and industrial wastewater require

that nature’s own purification processes are optimally supported. The basic function of wastewater
treatment is to speed up the natural processes by which water is purified while leaving no or a minimal
amount of solid waste behind in the water that's being disposed of — avoiding pollution of our waterways
and oceans. Wastewater treatment itself is a significant recycling system where billions of cubic meters

of water are consumed and treated every single day.

Eastman’s products that serve the global water treatment market include intermediates for flocculants
which are used in water treatment processes. Flocculation is the process of encouraging the formation

of solids in the water so they can be more easily removed by filtration.

SUMMARY | STRATEGY | CLIMATE | CIRCULARITY | SOCIETY | PROGRESS >
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At Eastman, we understand our activities,
products and services can have an impact on
biodiversity. So we're always engaged, looking
for ways to partner with our communities,
industry and organizations to put programs

in place that ensure we protect, preserve and
restore the natural habitats that surround us.

KINGSPORT, TENNESSEE, HEADQUARTERS

Conservation Camp — Keep Kingsport Beautiful:
Hosted on the Eastman campus, local 4th grade students
had the opportunity to participate in learning activities

that increased awareness of environmental issues.

New green spaces: In 2022, Eastman planted over 200 trees
to serve both as a visual screen for our nearby neighbors as
well as a new habitat for increased biodiversity. The species of
trees were selected specifically for their ability to host a range

of butterfly and moth caterpillars. In addition, the corporate

campus has begun two pollinator gardens within its landscape.

Holston River study: On a regular basis since the 1960s,
Eastman has commissioned the world-renowned,
Philadelphia-based Academy of Natural Sciences of Drexel
University to study the rivers upstream and downstream of
our major United States manufacturing sites to ensure that
our operations are not negatively impacting the environment.
Two of the most extensive of these river studies are focused

around the Kingsport, Tennessee, and Longview, Texas, sites.

LONGVIEW, TEXAS

Nature Center: Our Texas Operations Nature Center

is recognized as a Conservation Certification Silver site
through the Wildlife Habitat Council for a long-standing
environmental education program that provides site-
based outdoor classrooms, a demonstration forest, a

stream, an observation beehive and an amphitheater.

NEWPORT, SOUTH WALES

Gwent Wildlife Trust: Our facility at Newport, South Wales,
leases Gwent Wildlife Trust, 31 hectares of fields to manage as
a nature reserve known as Great Traston Meadows. The trust
is a charity dedicated to nurturing and restoring wildlife and is

part of a network of wildlife trusts across the United Kingdom.

@peration

Clean Sweep
— blue —

OPERATION CLEAN SWEEP® BLUE PROGRAM

Eastman has enhanced our internal reporting to better capture
data associated with pellet, flake and powder containment

loss. We are pleased to report that there have been no
reportable plastic pellet losses to the environment outside

company-operated facilities since our baseline year of 2021.

OUR PEOPLE

Meell. KI"iSﬁn GUi"eI"CI (she/her/hers)
Co-op

A sophomore chemical engineering major at the University of Alabama,
Kristen said that Eastman’s focus on the environment was the deciding

factor in her co-op decision.

"I am passionate about environmental sustainability. My first year at
Alabama, | heard a presentation from Eastman employees where they
discussed the circular economy. It was clear to me that Eastman was

big on sustainability — and | decided, 'l want to work for them."”

During her semester, Kristin studied Eastman’s impact on biodiversity

and mapped current activities and potential future initiatives.

“The more | looked at what Eastman was doing, the better | felt about our

impact on the environment.”
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NAIA™ RENEW

Protect what you love

Building a sustainable business from the ground up takes dedication. As
Eastman entered the textiles industry, we built a sustainable brand that

inspires trust and confidence and can have a measurable impact.

The Naia™ team is fully committed to the protection of forest ecosystem:s.
This means we're committed to adding more value in the world than
the resources we use, and protecting natural environments is key to

achieving this.

SUSTAINABLE SOURCING

With full transparency from tree to fiber, Naia™ is responsibly sourced from
sustainably managed pine and eucalyptus forests and plantations to ensure no

deforestation of ancient and endangered forests.

Eastman's sustainable dissolving wood pulp sourcing policy prohibits the sourcing
of dissolving wood pulp from controversial sources, endangered species habitats,
illegal forestry, and forestry in violation of traditional, community, and/or civil
rights. The policy also reduces ecological and environmental impacts in the supply

chain and promotes sustainable forest management practices.

 Click here for Eastman qualified suppliers of pulp and their locations.

CONSERVATION AND STRATEGIC PARTNERSHIPS

Partnered with the Eastman Foundation, Georgia-Pacific Cellulose and The
Longleaf Alliance in a reforestation project that provided 60,000 longleaf

pine seedlings to Torreya State Park.

Eastman holds certification from the Forest Stewardship Council (FSC”) and

Programme for the Endorsement of Forest Certification (PEFC™).

Our efforts to create a more sustainable textiles industry are recognized by

Canopy 2021 Hot Button Report with a green shirt designation in 2021.
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https://naia.eastman.com/sites/naia/files/documents/NaiaWoodPulp.pdf
https://naia.eastman.com/Canopy-Hot-Button
https://naia.eastman.com/Canopy-Hot-Button

GOVERNANCE

Eastman’s circular technology platform has executive
and senior-level oversight, with meetings on a regular
cadence to review progress on strategy as we grow the
impact of our molecular recycling technologies.

STRATEGY

Eastman is making circularity a mainstream concept because
the future of our planet depends on it. However, we must
engage all stakeholders to ensure acceptance of material-to-
material molecular technologies and the necessity of mass
balance framework to help drive innovation more quickly.

BUSINESS RISK/OPPORTUNITY

As an industry leader, we are already at commercial scale with
our molecular recycling technologies. Produced with waste
plastic destined for landfill or incineration, this versatile, high-
quality material helps us and our value chains shift global
product consumption to more sustainable materials without
sacrificing performance. And we are expanding our plan.

METRICS AND PROGRESS

By 2025, Eastman expects to operate two new facilities that
will annually recycle more than 250 million pounds of plastic
waste. Our goal is to double that amount by 2030.

To round out our strategy in mainstreaming circularity, we
know that customers are looking for compostable materials and
we are excited to offer new solutions that close that loop.

Continuing to address our corporate waste will remain a pillar
of our strategy.
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Tumblers made from
Eastman Tritan™ copolyester
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The world has a plastic
waste problem

The world desperately needs a materials revolution that will help address the global
waste crisis and climate change. Eastman has launched two molecular recycling
technologies — carbon renewal technology and polyester renewal technology —

that are game-changers for material circularity.

As additional drivers emerge, Eastman'’s integrated facilities position us to support
the transition to more circular products for additional markets across additional

manufacturing streams

We will continue to hold to our principles for mainstreaming circularity as we move
forward. We will only launch molecular recycling technologies if we can do it at scale, if
using waste plastics leaves fossil feedstocks in the ground, if the products we produce have

no performance compromise, and if product LCA improves in line with our climate goals.

THE GLOBAL REALITY THAT DRIVES OUR EFFORTS

300 million

metric tons of plastic
are produced globally

25%

collected for
mechanical recycling

incinerated

260 million  40%

metric tons of plastic

WV

Eastman
molecular

landfill Eeyeling
technologies

are applicable
to these

are disposed of

19%

A4

hard-to-recycle
unmanaged dumps or types of waste.

leaks into environment
N\

7

Data from study by McKinsey & Company
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A BIG STEP TOWARD A SMALLER FOOTPRINT

Polyester renewal
technology

At Eastman, we're dedicated to creating a circular economy that
creates value from material waste. To do this, we leverage two
molecular recycling technologies: carbon renewal and polyester
renewal. Polyester renewal technology (PRT) gives new life to
waste polyester plastics, including sources that cannot be recycled
with traditional mechanical recycling methods such as post-

consumer carpet, colored materials, textiles, and reclaimer rejects.

Not only does this technology help keep plastic waste out
of landfills and incinerators, but it also reduces greenhouse gas
(GHG) emissions.

By using plastic waste as a raw material to replace
conventional fossil-based feedstocks, PRT reduces

the GHG emissions for polyester intermediates
production by 20%-30% compared to processes

using fossil fuels.

This is enabled by the fact that PRT breaks down plastic waste
directly to original monomers, eliminating 10 process steps

compared to the fossil fuel process.

Read the third-party validated life cycle assessment
summary on our polyester renewal technology, and take a

deeper dive by reading our detailed technical report.

Disposed of

D

Finished products

Hard-to-recycle
mixed plastic waste

Material made from
recycled content

a0
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process

Chemical and
polymer production
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MOLECULAR RECYCLING

A new vector for growth

A BLUEPRINT FOR THE RECYCLING REVOLUTION “Molecular recycling addresses

We are nearing the end of construction in Kingsport, Tennessee, on one of the

. . . | multiple challenges. These
world's largest material-to-material molecular recycling plants and we expect it to be

mechanically complete in early 2023. This polyester renewal technology facility will advanced ’feChl‘\O'OgleS are
process hard-to-recycle polyester waste to make new products with certified recycled essential to solving the plqs'l'ic

content. We are excited to report that over 75% of the annual feedstock requirements waste crisis by reusing valuable

are already being procured, are under contract or are in active negotiation. . .
carbon rather than sending it

In addition to the recycling facility, we are also building a processing facility to landfill or incineration —

that will transform different types of polyester waste, from textiles and film to

| o | | while leaving valuable natural
packaging materials, into a form factor suitable for molecular recycling.

resources in the ground. This

LEADING IN FRANCE ye : :
has positive benefits for climate

Waste is a global problem — and Eastman is scaling our innovative technologies

too, as molecular recycling

to address Europe’s needs for sustainable materials.

produces substantially fewer

In January 2022, Eastman CEO Mark Costa and French President Emmanuel Macron

reenhouse gas emissions
announced intention to bring Eastman molecular recycling to France. Eastman plans to 9 9

invest up to $1 billion USD to build a facility that will recycle up to 160,000 tons of waste than traditional processes
plastic annually, making it larger than our Kingsport plant. The facility is projected to that use fossil resources.”

be located in Port-Jerome-sur-Seine in the Normandy region, and we expect
J YTES P Brad Lich, (he/him/his)

operations to begin in 2025. Executive Vice President and
Chief Commercial Officer

MORE TO COME

We are not stopping in Kingsport or France. Later this year, we expect to announce

another planned molecular recycling facility within the United States.
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EASTMAN IN FRANCE

A game-changer for recycling in Europe

The partnership between Eastman and France will contribute to a true circular economy for polyester materials.

As a material-to-material recycling plant, Eastman’s operations will include on-site polymerization. This provides Eastman the
capability to take hard-to-recycle polyester waste and sort, depolymerize and produce new recycled polyesters at a single
location. This lets us recycle material like colored or degraded PET or textiles that are typically incinerated because they cannot

be mechanically recycled.

By utilizing hard-to-recycle plastic waste as feedstock in conjunction with available renewable energy sources, the plant will

'P_'oto : Eliot Blondet | Abacapress.com reduce French dependency on imported fossil fuel and lower overall carbon emissions.
i g

Eastman projects that with our technology’s highly efficient polyester yield and the renewable energy
“ Accelerating the transition to a circular economy is one sources in Normandy, we can transform plastic waste into first-quality polyesters with greenhouse
of the main challenges in the years to come. Eastman’s gas emissions up to 80% less than traditional production processes.

substantial investment in France demonstrates our country’s

willingness to embrace innovative technologies that will This combination has allowed the project to garner support from an impressive roster of leading global brands. LVMH Beauty,

help us achieve our ecological and economic ambitions by The Estée Lauder Companies, Clarins, Procter & Gamble, L'Oréal and Danone are leading the way by signing letters of intent

revolutionizing our country’s plastics recycling capacities. for multiyear supply agreements from this facility.
France has always been at the forefront of this journey,

and together with Eastman, is giving itself the means

to achieve its ambitious plastics recycling targets set for

2025. We are very excited to welcome a company that ESTEE — ~ @ , = q DANONE
—\) ‘\/ I [_] LAUDER A ’

has a 100-year history of innovation at a global scale and L s CLARINS o LO REAL \ il

more than 30 years of molecular recycling experience.”

Barbara Pompili, French Minister for Ecological Transition

< SUMMARY | STRATEGY | CLIMATE | CIRCULARITY | SOCIETY | PROGRESS



EASTMAN RENEW

Materials matter

For the products we need for everyday life, materials matter.

Eastman Renew branded products utilize recycled materials to
reduce plastic waste in landfills or incinerators — while also lowering
greenhouse gas emissions compared to heritage processes. More
than 50 brands with products ranging from eyewear to cosmetics
containers to phone accessories are reducing their footprint by

choosing Eastman Renew materials with recycled content.

Leading global brands that care about their footprint are
turning to Eastman Renew products such as Tritan™ Renew and
Cristal™ Renew to meet their own sustainability goals, doing

their part to protect and preserve our planet’s resources.

We're proud to partner with brands that are committed to
sustainability without compromise, and we hope to inspire more

material innovations through these featured case studies.
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